
Sports & Entertainment Group
$428.1 million; 7.3%

U.S.
$3.28 billion; 56.0%

2004 REVENUE RANKING FOR THE TOP SIX HOLDING COMPANIES

AgencyFamilyTrees

Y&R Advertising
$517.1 million* 

Berlin Cameron/Red Cell
$83.1 million*

SicolaMartin
$8.0 million*

Ogilvy & Mather Worldwide
$706.3 million*

Cole & Weber/Red Cell
$12.2 million* 

MindShare
$371.1 million*

Advertising & Media
$3.19 billion

WPP Group
$6.76 billion

Interpublic Group of Cos.
$5.86 billion

Berenter Greenhouse & Webster
$4.6 million*

Carmichael Lynch
$34.0 million*

Foote Cone & Belding Worldwide
$452.8 million*

Cash Plus
$3.3 million*

Universal McCann
$375.4 million*

Advertising & Media
$3.75 billion

Marketing Communications
$1.68 billion 

Marketing Intelligence
NA 

Avrett, Free & Ginsberg
$21.5 million*

Austin Kelley
$9.5 million*

Gotham
$62.6 million*

Hill, Holliday, Connors, Cosmopulos
$102.6 million*

Lowe & Partners Worldwide
$406.0 million*

Initiative Media Worldwide
$349.4 million*

Martin Agency
$52.5 million*

Deutsch
$167.2 million*

McCann Erickson Worldwide
$1.22 billion* 

Tierney Communications
$14.6 million*

Campbell Mithun
$95.7 million*

Dailey & Associates
$89.2 million*

Temerlin McClain
$59.6 million*

Mediaedge:cia
$272.0 million*

Media First International
NA

Mullen
$72.9 million*

Campbell-Ewald 
$146.3 million*

J. Walter Thompson Co.
$1.18 billion*

Kaplan Thaler Group
$43.5 million*

Publicis Worldwide
$1.02 billion*

Fallon Worldwide
$90.7 million*

Leo Burnett Worldwide
$886.5 million* 

Advertising & Media
$3.39 billion

Publicis Groupe
$4.41 billion

Saatchi & Saatchi
$543.1 million*

Starcom MediaVest Worldwide
$361.9 million*

Team One Advertising
$57.4 million*

ZenithOptimedia
$295.4 million*

Advertising & Media
NA

Dentsu
$2.55 billion 

Omnicom Group
$8.62 billion

Goodby, Silverstein & Partners
$39.7 million*

GSD&M
$66.2 million*

TBWA Worldwide
$771 million*

Merkley & Partners
$54.6 million*

Arnell Group
$21.2 million*

DDB Worldwide Communications
$943.4 million*

Martin/Williams
$32.5 million*

Advertising & Media
$3.74 billion

Zimmerman & Partners
$85.6 million*

Havas
$1.88 billion

Arnold Worldwide
$190.3 million*

Advertising & Media
$1.14 billion *

DCA Group
$34.3 million 

Oasis
$8.2 million 

BBDO Worldwide
$1.24 billion*

Element 79 Partners
$29.1 million*

Euro RSCG Worldwide
$756.1 million*

McKinney & Silver
$21.8 million*

Media Planning Group
$176.6 million*

OMD
$365.6 million* 

mainly U.S. agency

media specialist

agency  with
global network

ad organization

company segment

PHD
$93.5 million*

Adair-Greene
Analytici
Botsford Group
DeVries Public Relations
Draft
FCB HealthCare
Gillespie
Golin/Harris International
Hacker Group
Lowe Healthcare Worldwide
Marketing Corp. of America
Marketing Drive Worldwide
Momentum Worldwide
MRM Partners
MWW Group
Nationwide Advertising Services
R/GA
Stein Rogan & Partners
Torre Lazur McCann Healthcare

Worldwide
Weber Shandwick
Zipatoni Co.

Branding & Identity, Healthcare
$1.71 billion

Bravo Group
Brouillard
CommonHealth
connect@JWT
Einson Freeman
Fitch:Worldwide
Glendinning
Healthworld
JWT Specialized Communications
JWT Technologies
Kang & Lee
Landor & Associates
Mendoza Dillon & Asociados
Mosaica
OgilvyOne Worldwide
141 Worldwide
RTC Relationship Marketing
Sudler & Hennessey
UniWorld Group
VML
Wunderman

Information & Consultancy
$1.16 billion

Kantar Group

Public Relations & Public Affairs
$701.4 million

Burson-Marsteller
Cohn & Wolfe
Hill & Knowlton
Ogilvy Public Relations Worldwide
Robinson Lerer & Montgomery

FutureBrand

Marketing Services
NA

Bragman Nyman Cafarelli
Jack Morton Worldwide
Octagon
PMK/HBH
The Works

Public Relations
$955.1 million

Brodeur Worldwide
CONE
Fleishman-Hillard
Karwoski & Courage
Ketchum
Porter Novelli International

Public Relations
NA

Manning, Selvage & Lee
Publicis Consultants

Integrated/Specialty Marketing
NA

ARC
Capps Digital
Conill Advertising
Frankel
Lapiz
Leo Burnett Customer Group
Publicis Dialogue
Vigilante

Healthcare
$308.7 million*

Klemtner Advertising
Medicus Group International
Nelson Communications
Williams-Labadie

Integrated Marketing
NA

Renegade Marketing Group

Integrated Marketing/Healthcare
$732.7 million*

Arnold Worldwide
Integrated Solutions

Euro RSCG 4D1

Euro RSCG Latino
Euro RSCG Life2

Magnet Communications

Specialty
$1.01 billion 

1Health Communications
Bernard Hodes Group
Cline Davis & Mann
Corbett Accel

Healthcare Group
Dieste, Harmel & Partners
Doremus & Co.
Eden Communications Group
Harrison & Star Business Group
Ketchum Directory Advertising
KPR
Lyons Lavey Nickel Swift

CRM
$2.92 billion 

Agency.com
Alcone Marketing Group
Atmosphere BBDO
BBDO Detroit CRM
GMR Marketing
Grizzard Communications Group
Integer Group
Lieber, Levett, Koenig, Farese,

Babcock
Organic
Rapp Collins Worldwide
Russ Reid Co.
Targetbase
Tracy Locke Partnership
U.S. Marketing & Promotions

Interpublic Group of Cos.

Advertising & Media
$3.75 billion; 64.0%

Europe
$1.69 billion;
28.9%

other
$232.1 million; 4.0%

Branding & Identity, Healthcare and Specialist
$1.71 billion; 25.3%

Advertising & Media
$3.19 billion; 47.2%

Advertising & Media
$3.74 billion; 43.4%Specialty

$1.01 billion; 11.7%

Public Relations
$955.1 million;
11.1%

Public Relations
& Public Affairs
$701.4 million; 10.4%

Information & Consultancy
$1.16 billion; 17.1%

Latin America
$233.9 million; 4.0%

Asia and other
$420.1 million;
7.2%

Interpublic Group of Cos.

WPP Group

Havas

Omnicom Group

CRM
$2.92 billion; 33.9%

Omnicom Group

Europe
$2.73 billion; 31.7%

Rest of world
$1.17 billion;
13.6%

U.S.
$4.72 billion; 54.8%

Asia
$74.2 million; 4.0% Latin America

$65.1 million; 3.5%

North America
$789.8 million; 42.1%Europe

$948.4 million; 50.5%
Regional data from Havas

Havas

Healthcare
$96.6 million; 5.1%

Marketing Services
$625.7 million; 33.3%

Public Relations
$10.5 million; 0.6%

Havas segment figures are AA estimatesSegment data from Ad Age and Omnicom estimates

Regional data from Interpublic

Segment data from WPP

WPP Group

Europe
$2.87 billion; 42.5% North America

$2.76 billion; 40.9%

Rest of world
$1.12 billion; 16.6%

Regional data from WPPRegional data from Omnicom

Segment data from Omnicom

Dentsu

Specialized
Marketing
Services
$165.2 million; 7.0%

Overseas
$141.6 million; 6.0%

Other
$47.2 million; 2.0%

Total Advertising
Service

$1.86 billion; 79.0%

Segment data from Dentsu’s 2003 annual report (for the year ended March 31, 2003) and
are the most recent information available

WORLDWIDE 2003 REVENUE BY REGION

WORLDWIDE 2003 REVENUE BY DISCIPLINE

Dentsu

Japan
$2.39 billion; 94%

U.S.
$49.0 million; 1.9%

Rest of world
$104.3 million; 4.1%

Regional data are Ad Age estimates

HOW TO READ THE TREES
CORE U.S.-BASED AD AGENCIES ranked in this
report are color-coded by type. Parent com-
panies are red, global agency networks are
yellow, agencies primarily doing business in
the U.S. are green, and media specialist com-
panies are blue.

Integrated marketing companies are
grouped together by discipline. Not all units
are shown.

Total revenue by specialty are taken from
company reports. AA estimates are marked
with an asterisk (*).

Figures are worldwide 2003 revenue in
U.S. dollars. Foreign currencies were convert-
ed at $1.141325 per euro in 2003 versus

$0.926829 per euro in 2002; $1.645217 per
British pound in 2003 versus $1.479289 per
British pound in 2002, and $.008566
Japanese yen in 2003 versus $0.007944 per
Japanese yen in 2002.

Agency networks are generally known by
the names of their lead agency. Some net-
works are part of larger corporate divisions.
For example, Interpublic’s McCann Erickson
Worldwide is part of the McCann
Worldgroup.

Excluded are foreign and minority-owned
shops and some specialty agencies. Revenues
shown for media specialists were based on
billings obtained from Recma Institute.

e-Solution Services
$141.6 million; 6.0%

Advertising
& Media

$1.14 billion;
61.0%

Publicis Groupe

Media
$970.0 million;
22.0%

Advertising
$2.42 billion; 55.0%

Specialized Agencies
& Marketing Services
$1.01 billion; 23.0%

Segment data from Publicis

Publicis Groupe

Latin America
$171.9 million; 3.9%

Asia
$410.0 million; 9.3%

Europe
$1.76 billion;
40.0%

*Publicis regional figures are based on estimated pro forma data of $4.11 billion worldwide

Other
$79.4 million; 1.8%

U.S.
$1.98 billion;

45.0%

1 Euro RSCG 4D was created in 2004 and includes
Euro RSCG Devon Direct, Euro RSCG Impact, Euro
RSCG Tyee MCM, Euro RSCG Circle, Euro RSCG
Interaction, and Brann Worldwide.
2 Euro RSCG Life was created in 2004 and includes
Euro RSCG Life Becker, Euro RSCG Life LM&P and
Lena Chow Euro RSCG.
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Marketing Communications
$1.68 billion; 28.7%

CHICAGO
205 North Michigan Avenue
Suite 3909
Chicago, IL 60601
Chris Ward – VP, Midwest Region
312-819-2901

LOS ANGELES
12700 Ventura Blvd
Studio City, CA 91604
Kristine Kawalec – VP, Western Region
818-755-2693

ATLANTA
1170 Peachtree Street, Suite 1203
Atlanta, GA 30309
Jodi Falkenthal – Account Executive
404-885-5796

DETROIT
200 East Big Beaver
Troy, MI 48083
Michelle Castle – VP, Detroit Sales 
248-680-4615

NEW YORK
1325 Avenue of the Americas, 22nd Floor
New York, NY 10019
Bill Abbott – EVP, Ad Sales 212-445-6663
Ed Georger – SVP, Ad Sales 212-445-6660
Cindy Kelly – VP, New York Sales/New Media 
212-445-6661


